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AVERAGE DOMESTIC RETAIL s 2025 AD COUNT

. 2026 AD COUNT

PRICE & NUMBER OF ADS RUN YOY .- 2025 PRICING
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Boxes Shipped (20 Ib. equiv.)
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PEAKING EARLIER

Daily Shipment Comparison of the
5-Year Average and 2026 Actual Shipments

5YA = =2026 Estimate ===2026 Actual

1&“\3\13\;@@1 SR \/A,w“ ’L&’wﬂ ’L?”N“ oW \},\\)\ \’9,\\)\ 16‘\"\ WS IS Xb’p‘\)% 1,5)\\)% 30,p\o% 520

Over the past
two seasons,
more than 2.4
million boxes
have shipped
in the first 14
days; thisis
about 71%
more volume
than 5 years
ago.







Walmart - Targeted on-site ads

Kroger- Targeted on-site ads

US & CANADA Costco - Instacart

Whole Foods- Website banners

Publix - Custom Danglers, RD program
HEB - Web banners

Sam’s Club - Targeted on-site ads

Target -2 demos (6/27-6/28 and 7/11-7/12)

**If you want to know any others, please reach out!
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WALMART

« $50,013 total media spend
* 5.8Mimpressions reaching 4.2M

CELEBRATE P,
AMERICA =~ @ "

households | A DE:'_‘,"CT,SUS
* 128,890 attributed units sold une(eAA[y , CHERRIES
« $662,771 in attributed sales et - B
 $13.44 total ROAS FLAvORE.
* 1.67% add-to-cart rate ' i O
New Buyers® a S 4 ,..)ANTIOXIDANTS S i
® Purchased 1time® Overall U/ ﬂ%{gff aneleAA[g

@ Purchased 2 times® 91.6k 4,’\ » TS SOME 3

L TODAY s; 8
G 10 ENJOY 0.
- 4,,_, ALL

® Purchased 3 times and above @

off ,\YEAR LONG

“No changes needed. Northwest Cherries does a fantastic job with the messaging and customer connection. The way you tie
seasonal items into the holiday is something | really appreciate.”



84.51° KROGER RETAIIZ;MEDIA CAMPAIGN RESULTS

Driving Awareness. Influencing Purchases. Delivering Results.

012%

_
$25.54 | $21.02 = 31.79

CAMPAIGN GOAL : ACTUAL PERFORMANCE

¢ 31.79 L35
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RETAIL MEDIA SUCCESSFULLY STRONG VIEW-THROUGH
KEY 781K+ EXCEEDED ROAS GOAL INFLUENCED KROGER PERFORMANCE DEMONSTRATES
TAKEAWAYS TARGETED SHOPPER sy OVER 250% SHOPPER PURCHASES EFFECTIVE AWARENESS AND
IMPRESSIONS SALES IMPACT

Results based on 84.51° campaign data | Campaign objective: Drive Sales i Retailer: Kroger NORTHWEST

CHERRIES
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“Timelessly Sweet Sweet. .

Fresh, flavorful, and naturally richin ~< ;. " Fresh, ﬂaV.orﬂj'I’ clgle
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Fresh, flavorful, and naturally rich in antioxidants!
V== ithet
ShppNow W Cenies { ¥




sociErries ) S, INSTACART %\MPAIGN RESULTS

Driving Awareness. Inspiring Shoppers. Delivering Results.

@ IMPRESSIONS 6 CLICKS

1,575,631 59,771

—— PLATFORM PERFORMANCE

7z

3.69%

\( 99.97%
@ MOBILE APP @ DESKTOP WEB MOBILE WEB W { 0
S G of impressions
1,575,132 59,759 391 7 108 LD delivered in the
IMPRESSIONS | CLICKS IMPRESSIONS | CLICKS J IMPRESSIONS | CLICKS Instacart Mobile App
A
>
1.57M+ NEARLY STRONG CAMPAIGN REACHED ]
e 0
60,000 3.69% COSTCO
4 it A SHOPPER Py SHOPPERS THROUGH
CLICKS INSTACART




CAMPAIGN RECAP JUN 18 = JUL 20, 2026

Northwest Cherries x Instacart Ads

Canada - Sponsored Product Campaign - Jun 18 — Jul 20, 2026 - $850/day budget - Maximize Sales

TOTAL SPEND UNITS IMPRESSIONS NEW-TO-BRAND
24,863 5,095 106.8K 3.7%
’ ’ - -1 /0
$850/day cap attributed quantities 5,804 clicks - 5.4% CTR $2,880 NTB sales

ed sales at 3.1x ROAS, reaching 106.8K impressions
ark.

gaeerren derrara-captore—dum e peak cherry window — with clear headroom to scale (see auction analysis).

Yinstacart

Cherry category activation
increased 98% month-over-
month and 21-25% yeatr-
over-year

Cherry shopping activity grew
across Search, Browse, Buy
It Again, and Did You Forget,
indicating broader category
impact



FRESH, t oY
FLAVORFUL, J SWEET DREAMS
’ Cherries support better sleep by providing natural melatonin and anti-inflammatory

+ AND NATURALLY ' Ve
/>~ RICHIN | -

ANTIOXIDANTS

TRUST YOUR GUT

Cherries support gut health with fiber and polyphenols.

HEALTHY BY NATURE.

Cherries

\ KID FRIENDLY

Rainier cherries are perfect for kids because their light color doesn't stain hands or clothes.

#)HEALTHY BY NATURE.
POWERED BY CHERRIES.

TAKE A BEAT

Cherries support heart health with antioxidants and potassium that help reduce

it health with antioxidants inflammation, support healthy blood flow, and protect against oxidative stress.

and potassium that help reduce inflammat /?

support healthy blood flow, and protect against
oxidative stress—making them a simple,
heart-smart addition to everyday eating.



Public
Relations




2026 Fresh Season Overview

-
RMERS WITH CHERRY ICE C

ICE CRE

MCMINNVILLE K J

31 pieces of secured coverage
reaching a unique monthly
viewership of over 773 million

The 2026 campaign has
reached an audience of over
898.9 million as of the
beginning of August.

Over 50+ total social posts,
generating over 407,000
views and reaching 228,000
unique accounts.



America 250 Satellite
Media Tour

Leading into the 4th of July holiday, Northwest
Cherries participated in a satellite media tour
alongside Travelodge and Whirlpool.

Hosted by Marisa Brahney, an Emmy-winning TV
host and lifestyle expert, the tour was themed
around tips and products to make celebrating
America 250 unforgettable.

In each of the 811airings that reached a total
audience of nearly 80 million, Marisa started
each segment by highlighting the short
seasonality of cherries, how they are the ultimate
hosting snack as well as health benefit
messaging and the history of growing in the
Pacific Northwest region.
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Stacey Cooper
Cooper Family Orchards
The Dalles, Oregon

Like other farmers,

Cherries are we may change with the times, but the
SO DELICATE AND SEASONAL, SWEET CHERRY ITSELF IS TIMELESS.
so you r?.ally mustenjoy them It's always a flavorful treat and
while they are here. a great way to benefit your health.

L

W YOUR

The best part of the harvest season is seeing
BEAUTIFUL BIG, PLUMP
FRESH-PICKED CHERRIES

in the bin. It's the picture of success. And it's a

testament to the teamwork and effort involved.

L7

Brenda Thomas
Orchard View Cherries
The Dalles, Oregon

One of my favorite parts is seeing how the
community comes together during harvest because
there’s a special energy to it that never gets old.
At the end of the day, the cherry businesss is

REALLY A PEOPLE BUSINESS.

L7

1,153 interactions; 3,827 views; 2,315 reach

Ag Enterprises
Outlook, Washington

| started farming cherries in 2005, and on this woman-owned farm, O n I n S t a g ra I I I

it's all girls on deck! My daughters and nieces are trained to drive the forklift and

tractor, pitching in during harvest. We even load the reefers with all girl power. [ [ L]
! ’ [ 7 4 ] 4 ! ’
The first day of harvest is the most anticipated. The pickers, tractor drivers and 1 ’ 8 3 I I I t ( r a C t I O n S ’ 3 , O 6 V I e W S ’ 2 ’ O O

support staff are all excited to get started for the peak of the season. We are all

invigorated by the potential of the year and look forward to the sense of pride we

experience from delivering delicious, healthy fruit around the world. All sweet cherry
varieties are great tasting, with each one better than the next! r e a ‘ O n a ‘ e O O




Know Your Grower
Secured Coverage

Grower voices were further spotlighted in
coverage secured with top food consumer
publications Simply Recipes and
Allrecipes.

Media interviewed 7 growers and used
their quotes, tips, advice and insights for
educational articles about cherries
ranging in topics from pitting and picking
to pies.

This coverage gives consumers
practical tips to make buying and

using cherries more approachable = allrecipes Q@ wysaves
from the people who know the fruit
the best: growers. How To Pick the Sweetest Cherries,

= Simply

RECIPES

The Right Way To Pit Cherries,
According to a Cherry Farmer

It's a crucial step before cooking, baking, or freezing fresh cherries.

By Molly Allen Published on June 29, 2026

According to a Farmer

Learn how to get that perfect cherry on top.

By Patricia Kaowthumrong and Victoria Soliz  Published on June 2, 2026

Q

= Simply aQa @
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The Best Cherries for Pie, According to
Cherry Farmers

Make the ultimate homemade cherry pie.

By Molly Allen Updated on July 16, 2026

= Simply Q@

RECIPES

The Best Cherries for Snacking,

i According to Cherry Growers

g Trust the farmers, buy local, and chill the bowl.

By Anne Wolf Published on June 26, 2026




CherryBombs FC

e Cherry Bombs Football Club partnership:
Northwest Cherry Growers-related Instagram

posts generated 3,046 total likes, helping
introduce the campaign to the club's highly
engaged audience.

e Top-performing content: The Merry T.
Cherry’s Orchard post led engagement with
2,262 likes, followed by the Welcome to
Portland post with 530 likes, showcasing
strong interest in cherry-themed and
destination-focused content.
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==, cherrybombsfc and northwestcherries
@ Lents Park

@ cherrybombsfc % HUGE shoutout to @northwestch
treating our fans with the sweetest snack this seasor

If you haven't gotten some NW Cherries at a Bombs

don’t miss out this Sunday! They're fresh, sweet, an

supporting local PNW growers all summer long.

See you on the pitch. @<

o~ @ northwestcherries We @ to see it!! ©

— 4w  Reply

N
.;. \
e 9 “ sam_calkins_ Great picture choice

4w Reply

@ regankeltner % &

4w 1like Reply

The cherry brie grilled cheese e, 3 foQe
special looks BOMB @6 : o 7
§e Liked by northwestcherries and 139 others

"o
) ’ 5 & June 27

Send message..
g @ Add a comment...
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cherrybombsfc and northwestcherries
Lents Park

cherrybombsfc ¢¢ HUGE shoutout to @northwestcherries for
treating our fans with the sweetest snack this season.

If you haven't gotten some NW Cherries at a Bombs game yet,
don’t miss out this Sunday! They're fresh, sweet, and supporting

local PNW growers all summer long.

See you on the pitch. @ &
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COLLECT STAMPS
FOR A CHANCE TO WIN AN
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NWCHERRlES.COM /CHERRY-T

RTICIPATING SHO
ORTHWEST CHERRY PRlZE

PINOLO
GELATO

RAIL

Visitors from 36 states, Canada, and
Mexico completed the trail

Total known likes: Over 5,000 across 12
Instagram posts

Over 400 people completed the trail and
submitted their cards

Estimated combined total reach:
Approximately 174,500 Instagram
followers.



“It was such a fun campaign to be a part of. It really energized our shop, and it was so great to see everyone collaborating,
sharing resources, and helping each other out along the way. It really felt like our frozen treat community came together,

- - and that was incredibly special.” — Mika @ Cornet Custard
"9
“
. | “This truly was
S, S such a special

initiative to be a
part of. The
absolute best
idea, thank you
for allowing us to
be a part of it. We
made it through
July y’all! Busiest
month of the

“I truly think it
helped everyone’s
bottom line while
also bringing
meaningful
awareness to our

. . year! “ — Kate’s
incredible local

cherry growers

and producers.” - e e, ®,
Mika @Cornet ®° e -

Custard




Northwest Cherry Trail

Organic Posts

7./ pinologelato 6h
=5 2 ¥ merij.art

& /d do it again (threat)
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@icequeenpdx
@katesicecream

@cornetcustard

@cloudcityicecream
@ )///r)/u“'('/(//n

@sugarpinedrivein

oo Gelato 4

5

COLLECT =

FOR A CHap, TAMPS FROM PART
CETO Wiy 4 uoren?we’scr’?:«rf’ggvsgow

RIZE PACK

;

Stop #3 on the
@northwestcherries Trail

veganceliac

2 hine (Instrumental) @ ¢ F°"°1V

Oh @katesicecream How do yoli continue to
surprise us all with the BEST ice cream ever? |
am obsessed with this new Cherry Chocolate
Cheesecake delight. Cherries are my all time
favorite! This. Is. Absolute. Perfection!

(0 I PN

@northwestcherries | need your cherries. @

#katesicecreampdx #pdxeats
#glutenfreeveganpdx #glutenfreepdx
#glutenfreevegan

13 hours ago

& 2people @ Kate's Ice Cream

N Cherryic

v the Northw
= T

cornetcustard 1h
Il Duran Duran - Rio (2009 Remaster) >

S ’

e cream smiles.
stop 2 of 600
est Cherry
rail.
@cornetcustard

This was




Northwest Cherry Trail

Media outreach for the Northwest Cherry Trail targeted key
regional press across Oregon and Washington, driving
localized awareness for the campaign. Proactive media
pitching focused on food and beverage, lifestyle, culture
and broadcast journalists to highlight the collaboration
between Northwest Cherry Growers and local independent
dessert makers, in time for peak Northwest Cherry harvest.

Results:

e More than 80 media touch points

e 5 articles, 3broadcast segments for a total of 8 pieces
media coverage including 12additional broadcast
mentions throughout July.

e Estimated 33.1 million UMV total for all coverage

NIOS Portland News ThingstoDo FoodandDrink Politics RealEstate Business  Sports

Jul 8,2026 - Food and Drink

Six Portland-area ice cream shops
launch cherry dessert crawl

@ Meira Gebel

M A f X in ¥ ® Add Axios on Google

Lode by ‘
KOHR EXPLORES

| FROZEN TREAVHIGH WE GO INTO NEXT HOURAND:RRIES! o X
SIX BUSINESSES PARTAKING IN NW CHERRY TRAIL Yy e
RO CoLuMBIA SPORTSWEAR] 057 DJINDUSTRIALAVERAGE | 150,37 | GREENBRIER COMPANIES | 0.5 -

6327 52658.64 4809




Seared Salmon - G/
Wild NW salmon, cherry chutney, fennel purée,

fried polenta cake, pickled cherry, herbs - 26

" y ey
3 :
1Y
‘W o

Veggle Burger - VF w/o chévre

Cheese Plate
Rogue Blue, smoked gouda, & Marin French Brie
cheeses, cherry chutney, house pickles, fresh apple,
crackers - 23 | Add Olympra Provisions salami - 7 ciabatta - 18

House veggie patty, cherry chutney, herb
whipped chevre, arugula, sweet onion, tomato,
Sub Pimento-Style - 2




AVery Cherry Pop-Up

In celebration of National Cherry Day (July 16),
Northwest Cherries and pFriem Family Brewers
activated a sampling booth at Sugarpine Drive-In
during peak foot traffic season with visitors from
across the region and summer tourists.

Chevy Peen Tasting!

pFriem & NW Cherries Jubilee at Sugarpine Drive-In
July 16th | 11am - 5pm

pFriem will be sampling their Estate Kriek, a Club Exclusive
cherry beer; which will be available for purchase on draft at
Sugarpine during the event. NW Cherries will also be
sampling a variety of cherries for you to explore!

FFRIEN Suaypine o )il

The all-day collaborative sample booth featured
pFriem’s cherry beer, fresh Rainier and dark sweet
cherries and cherry-themed branded swag.

Ahead of the pop-up, the event was promoted
through broadcast mentions on Good Day Oregon,
KPTV and collaborative social posts.

The social posts garnered:

24,589 views
9,614 reach
313 engagements




This actually may be the best

[
i kalememaybe
I l l I e I I C e r a I e r S V.J 2 Demeter Lounge - Cozy Bakery Afterhours
package I've ever gotten

i _,_'3‘% @northwestcherries

To celebrate the start of Northwest cherry i/ a® 20
season, 15 curated mailers were sent to health, §/ = YHELPL \ J ‘
lifestyle and food creators to build brand " I'™M OESESSEW.' '

awareness, generate authentic social A \W'.';HCHER"R'ES
conversations and inspire seasonal content X '
featuring Northwest cherries.

Designed to encourage a memorable summer
experience with Northwest cherries, each mailer
included:

e Picnic basket

e Gingham blanket

e Fresh Northwest cherries § 4

e Straw hat i

e Branded sunglasses /‘\
e Informational postcard g



Media Mailers

To spread the word about Northwest Cherry season,
7media mailers were sent out to writers at
reputable food publications such as allrecipes,

Food & Wine, Real Simple, Simply Recipes and Afton Cyrus (Senior Food Editor, Simply
more. Recipes)

“My cherries arrived yesterday (so speedy!)
Each mailer featured fresh cherries, a cherry pitter and are absolutely delicious, of course! Thank
and an informational postcard about Northwest you for the cute swag and for including me.”
cherries.

Lara Eucalano (Senior Editor, Simply Recipes)
“These just showed up on my doorstep, still
chilled! Pretty impressive since it's 78 here
today. | can't waif fo dig into these!”

allrecipes FOOD&WINE REAL SIMPLE
THUFFPOSTI ;= SImply Good Housekeeping Forbes

RECIPES
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superfreshgrowers

ATIONAL

LY #nationalrainiercherryday

S superfreshgrowers HAPPY NATIONAL RAINIER CHERRY DAY
o o

8 \-J A GIVEAWAY CLOSEDII!

Q

S
4 Rainier cherry season is one of the sweetest times of the year,
) and because it's only here for a limited time, we knew National
\ 2 / Rainier Cherry Day deserved a big celebration!

Around here, Rainier cherries are a summer essential. So
naturally, we built the ultimate summer bundle around them.
From beach days and road trips to picnics in the sun, this
giveaway is packed with everything you need to enjoy the

season.
n Prize includes:
- | © Large Yellow Bogg® Bag
—R V © Bogg® Bag Cell Phone Holder
- f © Bogg® Bag Beverage Holder

Kodak Digital Camera
» Yellow 24 oz Owala® Water Bottle

© Sol de Janeiro Brazilian Crush Hair & Body Fragrance Mist
O Sol de Janeiro Brazilian Bum Bum Cream

© Biodance Niacinamide Eye Patches

© Yellow Striped Oversized Cotton Beach Towel

© Cherry Rhinestone Hair Clip

THREE Touchland Hand Sanitizers

© Supergoop! PLAY SPF 50 Sunscreen

© TWO 1.5 Ib Superfresh Growers® Rainier Cherry Bags

Happy Nationalh

Rainier Cherry Day!

o

P

To enter:

Follow @superfreshgrowers

Like this post

Tag a friend you'd take on a summer adventure (each tag =
one entry!)

® QoY A

@ Liked by _karley_ and 1,586 others

b D L

SOL
| JANEIRO
A

une 28

€

National Rainier

Cherry Day
,i\’ Posted by Brianna Shales

Washington

R:é;:g’;’i"t':;‘r’e' | couldn’t think of a better way than this day to

celebrate then by charina the hicetorv of thic

AINIE

Susanamner

Why are cherries SO
expensive..? CEf

1 are one of the sweetest and most prized vari
M galden with himts of red, low in aeidity, ang
rich in antioxidomis. herry Da v
1ox°rs only harussiod for 3 fow shart wepks o dbaaiiad Rketstesil
summer. making 1hem & rare seasenal lreat




Good Housekeeping
Snack Awards

For the 6" consecutive year, sweet Northwest
cherries were selected as a Good Housekeeping
2026 Snack Awards winner!

Winners were chosen through a combination of
Good Housekeeping Institute Nutrition Lab
evaluations, including ingredient quality testing
and flavor profile, along with at-home consumer
feedback on taste, packaging and overall value.

Good Housekeeping published an article
announcing the winners to their over 23 million
unique monthly visitors.

The recognition was highlighted on the NWCG
social pages which resulted in:

2,269 views; 956 reach; 55 engagements on IG
983 views; 517 reach; 3 engagements on FB

BEST CHERRIES

Sweet Northwest Cherries

§$3 INSTACART (7
|

GOOD
HOUSEKEEPING

Fresh, Crunchy, and
Seriously Snackable: The
Best Produce Picks of
the Year

From flavor to function, the top produce snacks in Good Housekeeping's 2026
Snack Awards stand out for their taste, nutrition, and innovation.

BY STEFANI SASSOS, M.S., R.D.N., NASM-CPT  PUBLISHED: JUN 16, 2026

With their deep red hue and naturally bold sweetness, Sweet Northwest Cherries are
nutrient-rich seasonal fruits that shine at peak ripeness from June through August.
Their versatility makes them easy to enjoy fresh or preserved for year-round use.

TEST RESULTS: Cherries are having a moment, and for good reason—GH’s nutrition
director highlights that theyre packed with antioxidants like anthocyanins. Food
influencer Yumna Jawad called them “some of the best I've ever had,” noting that they

were plump, juicy, and sweet but not overly sweet.



INTERNATIONAL
YEAR OF THE

WOMAN FARMER

This International Year of the
Woman Farmer, we celebrate
the women behind every
perfect Northwest cherry.

From orchard te innovation,
their skill, passion and
leadership grow more
than great fruit—they
grow the future
of our industry.

=
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GROWN WITH PURPOSE.
SHARED WITH PRIDE.

NWCHERRIES.COM

-

\

E%i@“ | GROWN WITH PURPOSE. o,
B2t )

NORTHWEST
CHERRIES .
Marketing in Mofion

il
From hometown partnerships to global promotions,
Northwest Cherries is building demand at every level.

Timelessly Sweet
promotions, including
Robust Retail Programs,
desserts to discover on
The Northwest Cherry
Trail, and our partnership
with Portland’s new
Cherry Bombs soccer
team, are sparking
excitement close to home.

High-visibility
promotions from
Mall Takeovers

in Thailand to
Pop-Up Trucks in
Seoul to Subway
Wraps in Bangkok
and Taipei

are keeping
Northwest
Cherries front
and center in key
F  export markets.

SHARED WITH PRIDE.

Y //Wm/

hohies

FROM HOME TOWN TO GLOBAL PROMOTIONS.
NORTHWEST CHERRIES IS BUILDING DEMAND AT EVERY LEVEL

DOMESTIC HIGHLIGHTS

WomoopberTOUR

JOIN WASHMGTON STATE UNIVERSITY ATHLETICS
FOR THE HOMEGROWN TOUR, HAPPEMING ACROSS
WASHINGTON!

CONNECT WITH FELLOW COUGS AND CELEBRATE A HUME
'SPECIAL PARTNERSHIP WITHNORTHWEST
'CHERRIES AND USA PEARS.
& TACOMA - SATURDAY, AUGUST 1 PULLMAN | SCAGIT COUNTY | YAKSIA | TACOMA | PORTLN
AT COUG NIGHT AT THE RAMIERS W/WSUAR.
2502 8 TYLER STREET, TACOMA, WA, 600 P

T NICE CAMPU i 5
ATHI
1 BOWERMAN DRIVE, BEAVERTON, OR, 5:30 P.M

g / %72‘)/1@&11{(/ Yy
RENT) 11

2% / 7 "‘.
INTERNATIONAL HIGHLIGHTS
T Qeoud,

| NORTHWEST CHERRIES
POP-UP TRUCK BRINGING THE
(CHERRY EXPERIENCE TO THE
TREETS!

BUILDING VISIBILITY,
SPARKING ENGAGEMENT,
AND DRIVING CHERRY




INTERNATIONAL YEAR OF THE WOMAN FARMER




A NORTHEST CHERRY GROWER
SUSTAINABILITY PROGRAM

* Sharing the story and struggles of the growers with retailers

* To win, must show:
* NW supply continuity
* Collaborative partnership with NW Cherries
* Consistent retail pricing that drives movement

* The winner receives a press release/public recognition from

Cherry Picker

rPARTNER AWARD NW Cherries, a plaque, the rights to use the award badge, and
\Qj @ the general feeling that you are doing the right thing for the
=4 ® growers.
‘?’70' ?)\e‘\ s

elmed for Sustamab\\lw B¢
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Cherries are naturally packed with
antioxidants and nutrients, making
something this juicy and sweet pretty easy
to feel good about. This Breast Cancer
Awareness Month, here’s to choices that
taste as good as they feel.

October is «
CancerFAwareness *

An ounce of prevention never tasted so good!

Grab a Handful for Breast Cancer Prevention

Northwest Cherries supports research into the health benefits of sweet cherries, including
their role in cancer prevention and treatment. Studies have shown that bioactive compounds
in sweet cherries, as well as in tart cherries, exhibit anti-cancer properties and make a compelling
case for including the fruit in a cancer-fighting arsenal.

Dr. Giuliana Noratto, a researcher at Texas A&M University, says, “The rates of cancer among
adults, including young adulls, have been trending upward, and by making some simple dietary
adjustments, people can take preventive measures with little effort. In vivo, studies suggest that
consuming dark sweet cherries containing anthocyanin supports prevention of some cancers,
including breast cancer, and suppresses drug resistance for those in treatment.”

With fellow researchers at Texas A&M, Dr. Noratto published a study last summer focusing on
triple-negative breast cancer, one of the most aggressive forms, and its response to certain
bioactive compounds in cherries. Results indicated that anthocyanins in dark sweet cherries not
only slowed the growth of tumors but also inhibited the spread, or metastasis, to multiple organs.
The study also found that gene activity associated with metastasis and therapy resistance was
altered, and subjects experienced better weight maintenance.

About Dr. Noratto

Dr. Giuliana Noratto is a Research Scientist
at Texas A&M University, in the Food Science
and Technology Department. Her research
focuses on phytochemicals and other
bioactive compounds, including dietary fiber
extracted from fruits and vegetables and their
role in the prevention of obesity-related
chronic diseases such as diabetes, cancer
and cardiovascular disease.

Visit nwcherries.com/health for more about
the cancer-fighting properties of dark sweet

ESS MONTH

Utilizing the research that
was officially published last
year by Dr. Giuliana Noratto —
Texas A&M

October 1stemail blast to
industry, retailers,
nutritionists, media, etc.

SCAN TO VIEW THE
NEWSLETTER




What’s Next?

Applying for a USDA Meetings with Burgerville, OSCC and Portland Cherry
Multi-State Grant Alaska Airlines, and Salt Bombs
& Straw for potential
2027 partnerships






Any
Questions?




